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- UNESCO IOC TSUNAMI READY INDICATORS

n ASSESSMENT (ASSESS)

VASSESS-1. Tsunami hazard zones are mapped and designated |

ASSESS-2. The number of people at risk in the tsunami hazard
zone is estimated

ASSESS-3. Economic, infrastructural, political, and social
resources are identified

Il PREPAREDNESS (PREP)

PREP-1. Easily understood tsunami evacuation maps are

-

TSUNAMI HAZARD ZONE approved
/a 5 PREP-2. Tsunami information is publicly displayed
PREP-2. Outreach and public awareness and education
13 S CROUND OR INLANG resources are available and distributed

PREP-3. Outreach or educational activities are held at least
three times a year

PREP-4: A community tsunami exercise is conducted

at least every two years

9 iRESP-1. A community tsunami emergency response plan

, (ERP) is approved

RESP-2. The capacity to manage emergency response
operations during a tsunami is in place

iRESP-3. Redundant and reliable means to timely receive
1 s . .
24-hour official tsunami alerts are in place

N

12 RESP-4. Redundant and reliable means to timely disseminate
24-hour official tsunami alerts to the public are in place




PREP-2. Tsunami information, including

signhage Is publicly displayed

Following types of signs suggested:

Tsunami Danger and/or hazard zones
Evacuation Routes

Assembly Meeting areas/points
Tsunami Response Education
Tsunami Evacuation Maps

Consider existing signage used by the

country for other hazards
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Savaia Village Tsunami Evacuation Map
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PREP-3. Outreach and public awareness and - Q@ @
education resources are available and distributec g

« Materials should include, where
appropriate, tsunami evacuation maps,
evacuation routes, safety tips and
iInformation about when and how to
respond to warnings (including natural
warnings for regions with alocal
tsunami threat).

BE TSUNAMI SMART, KNOW THE NATURAL SIGNS

If at the coast and you:

2 vory strang carthauaie

 They should be tailored to meet local

information needs and be based on ;ﬁgﬂﬁnu“
location-specific tsunami threats. T T—

« All schools within the community
requesting recognition should

receive a copy of the materials.




Tsunamis

Antes

Esté siempre preparado(a), un tsunami
puede ocurrir en cualquier momento

a) Prepare un plan familiar de emergencia

b) Tenga a mano un maletin de seguridad

c) Conozca las zonas de evacuacion y los lugares de Asamblea
d) Identifique las rutas de evacuacion
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Senales

Esté atento(a) a cualquiera de estas
senales

a) Terremoto muy fuerte (se hace dificil caminar, se caen objetos)
b) Terremoto de larga duracion

¢) Mensaje oficial de la CNE

d) Cambio repentino en el nivel del mar
e) Ruido fuerte del mar

Protéjase en caso de terremoto

a) Agachese
b) Clabrase
c) Agarrese

Evacuacion

Salga de la zona de evacuacion
(En orden de preferencia:)

a) Vaya a un lugar alto y alejado de la costa

b) Subase a un segundo piso 0 mas alto

c) Subase a un arbol

d) Vaya a un lugar de reunién (refugio)

e) Si hay tiempo, lleve las embarcaciones costa afuera
a 100m de profundidad

Regreso

Quédese fuera de la zona de evacuacion
hasta que las autoridades le indiquen
que ha pasado el peligro.
Esto puede llevar varias horas
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() Water
Bottled water. Ore gallon
per pesan, per day,for atleast

7days,for diirkng and sanitation
Keep the water in a cool,
dark place and change to

fresh supply every sixmonths.

©) Food
Asupply of

Nonperishable food.
atleast7 daysof food per person.
Readytoeatcamedmeatfut
andvegetables
Poncered mik and soup
Cradkersgrndatainix
Mantalcanopener

Radio
A battery-powered radio for
listening to news and weather.

Consider buying a crank operated
or solar-powered radio.

Don't forget extra batteries!
Buy them in advance in case
they're in short supply.

() Medications
Collect:

of aypresarption medicines.
youre taking.
Be sure to note the expiration
date so you don't keep them
past their date.,

=
© Clothes

Collect ane change of clothes

and footwear per person.
Consider packing blankets,
rain gear and outerwear in
case of inclement weather.
If you wear glasses, consider
packing a spare pair.

] 3
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() Flashlight

Keep a bright flashlight in
case there's no electric power.

Consider getting a lantern-style
light for hands-free use.

Don't use candles! They're a fire
hazard and are easy to lose track of
when the lights come back on.

- :
) Hygiene Items
LT~ =]
toiletpaper and a toothbrush.
Moist towelettes can be
useful for quick sanitation.

F

e :
() First Aid
Basics such as antiseptic, gloves,
bandages and non-prescription
medicines.
You can buy a pre-made kit
at most pharmacies or
s

Enough mansy(in sm dl bils)
1o puchase extra food wateror
other items, for atleast 7 days.
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WHAT IS TSUNAMI?

It is a serios of waves in the
sea produced by a strong
earthquake, landslide or
voicanic eruption.

]

Strong earthquakes,
shake severely or for
long time

C: $ @

WHEN DOES IT HAPPEN?

It can occur at any time and arrive
in a few minutes to the coast.
Tsunamis travel at the speed of a
supersonic jet or plane

SIGNS OF A TSUNAMI
| FEEL__ ) SEE ) HEAR ) _RUN |

@&

‘A descent of the
sea level
A wall of water

An approaching
tsunami creates a
loud roat

approaching the coast

EFFECT OF A TSUNAMI

It floods the coast and
devastates everything. A
tsunami wave can grow up to
10 meters high or even more

Get away from the
oastal zones and look
for the highest areas

TSUNAMI EVACUATION DRILL

Source: COPECO HONDURAS, IOTIC, ITIC, LIPY



http://www.health.hawaii.gov/
http://www.scd.hawaii.gov/preparedness.ht
http://www.honolulu.gov/dem.html
http://www.redcross.org/
http://www.cdc.gov/
http://www.fema.gov/
http://www.ready.gov/

FOR YOUR SAFETY!

EARTHQUAKE READY

« Be alert, a strong or long earthquake may
trigger a tsunamiin short time.
’,(‘_7‘ + Move away from beaches and river banks,
Iy mmggggf and seek information on what has
e happened.

TSUNAMI WARNING READY

« Seek warning information from BMKG on
% national TV, local radio, or public
} %mm,mm“ announcementin your area.

READY - Ifthereis a sound of siren or other warning
dissemination devices, evacuate
immediately.

BMKG Warning information provides tsunami THREAT LEVEL for each region

Highest threat level , The communities must evacuate !
. Medium threat level, but still dangerous ,

'WARNING " The communities must evacuate !
Low threat level, The communities must move away
ADVISORY from beaches and riverbanks !

EVACUATION READY

» Upon feeling the earthquake or receiving
tsunami warning, evacuate immediately to
designated safe locations.

Ly EVACUATION . Fol[ow the evacuation route and signage, if
t‘ READY available.

+ If you don’t know the location of the safe

zone, run as far as possible from the coast

WARNING INFORMATION DISPLAY
ON NATIONAL TV

Information on the time of origin of the earthquake

MAGNITUDO Information on
| 8 9 SR the magnitude
o=l of the

4 earthquake
Lokasi:

231LU -9267 BT
(382 km BaratDaya
KAB-SIMEULUE-
NAD)

Kodalaman: »w, |nf0rmali0n on
20.fm the epicenter of

the earthquake
BERPOTENSI Q
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Information on
the regions with

Information on regions with tsunami warning : : !
tsunami warning

colour = level
« Orange colour = WARNING level
» Yellow colour = ADVISORY level

Prepare yourself from now !

Learn about tsunami and its signs !

Find information from your local government about
tsunami evacuation procedures in your area!

Plan with your family on how to respond to a
tsunami !




Examples - Caribbean TR Projects Snesco
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Children's video — Saint Kitts and Nevis — i~
https://www.youtube.com/watch?v=RhDLyTkly50 Murals painted by the community supported by local artist
In Saint Kitts and Nevis



https://www.youtube.com/watch?v=RhDLyTkly5o
https://www.youtube.com/watch?v=RhDLyTkly5o

Example from Fiji unesco @

Oceanuglaph c
uuuuuuuuu

World Tsunami Awareness Day — Tsunami Preparedness video contest - students
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Distribution methods

[Three or more methods should be used, including: j

* Brochures and flyers distributed at public venues and/or bulk mailed to

local residents and businesses
Tsunami terjadi bila :

* Comics and boardgames 3 Ao o st st para
* Newspaper articles and inserts e ——

* Public utility/service industry bill safety notices T et

* Local faith-based and civic organization bulletins/mailings
* Local radio and television — o | iy |
« Billboard, roadside, highway or educational signs = o 2
* Historical markers and interpretative signs

* Websites/Social media

Bulk email



Possible physical locations for distribution

' ”“es:° H @
O f m at e r I a'l Commision

Locations for the distribution of outreach material will depend on
the nature of the material, some other examples include:

* Schools
* Visitor centres and local tourist businesses (e.g. restaurants, bars etc)

* Hotels, motels and campgrounds

* Public libraries

e Community centres

* Kiosks or information centres (e.g. malls, stores etc)
* Childcare centres

* Banks

e Utility companies

* Health centres

* Ports of entry




Important considerations in developing
awareness material and campaigns

« Local or traditional knowledge: This can be a powerful tool to support
scientific knowledge in community preparedness. Although it may be the
most effective means in a more traditional or remote community, in general,
local traditional knowledge alone will not be enough to ensure an effective
response. Additional information on warning systems and evacuation and
return arrangements is required.

« Community needs: To be effective, awareness activities and material
should be tailored to the country or area-specific community needs.
Factors such as geography, demographics, language, cultural, religious
and social orientations should influence the awareness approach. They
will present both strengths and opportunities.

« Coordination and collaboration: Working together among the different
agencies involved is essential. Involvement and commitment by all
stakeholders will support sustainability.




Public policy: A formal tsunami education and awareness

programme that is able to sustain itself over political cycles
and generations can be highly effective, and may be the only
feasible (funded) mitigation for localities where the occurrence
of tsunamis is infrequent.

A multi-faceted approach: The awareness programme should

target a variety of formal and informal education, and
awareness-building and preparedness activities such as
exercises or drills

Content: Campaigns and material should anticipate and
answer the obvious gquestions of the target audience simply
and clearly.




PREP-4. Outreach or educational activities are held ~ §.2, < &
at least three times a yeatr. s

Public outreach and educational activities should be conducted annually.

e Activities may be multi-hazard as long as they include tsunamis in content.
« Number of activities required for given community will be three, where at
least one is community-wide event. TRB may determine another amount.

Leveraging of national, state and regional campaigns, * Media workshops.

including use of social media. * Local business workshops to help them develop
Multi-hazard events or presentations. * response and business continuity plans.

Booths at community events and fairs. * Information for business owners for

Community tsunami safety workshops, town hall or « employee training, outreach or education
similar public meetings. that targets high-occupancy businesses in
Presentations or workshops for faith-based or cultural tsunami hazard zones (e.g. hotels,
organizations, community or civic restaurants, fisheries, industrial sites).

groups.  Door-to-door safety campaigns targeted to

Local public safety campaigns, such as * residents and businesses living or working
“Tsunami Preparedness” week/month. in the community’s tsunami hazard zone.




THANK YOU

For more information:
web: tsunamiready.org

e-mail: Itic@unesco.org



mailto:itic@unesco.org
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