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Preparedness Indicators -
How to achieve, challenges 
and solutions

6.4 Outreach, Public Awareness, 
Education – Types, Target Audience



PREP-3. Outreach and public awareness and education 
resources are available and distributed.

* Materials should include, where appropriate, tsunami 
evacuation maps, evacuation routes, safety tips and 
information about when and how to respond to warnings
(including natural warnings for regions with a local tsunami 
threat).

* They should be tailored to meet local information needs 
and be based on location-specific tsunami threats. 

* All schools within the community requesting recognition 
should receive a copy of the materials. 



Outreach methods

• Brochures and flyers distributed at public venues and/or bulk mailed to local residents and businesses.
• Comics and boardgames

• Newspaper articles and inserts.
• Public utility/service industry bill safety notices .

• Local faith-based and civic organization bulletins/mailings.
• Local radio and television.

• Billboard, roadside, highway or educational signs.
• Historical markers and interpretative signs.
• Websites/Social media.

• Bulk email.

Three or more methods should be used, including: 



Possible physical locations for distribution of 
material

• Schools
• Visitor centres and local tourist businesses (e.g. restaurants, 

bars etc)
• Hotels, motels and campgrounds
• Public libraries
• Community centres
• Kiosks or information centres (e.g. malls, stores etc)
• Childcare centres
• Banks
• Utility companies
• Health centres
• Ports of entry

Locations for the distribution of outreach material will depend on the nature of the 
material, some other examples include:



Important considerations in developing awareness material 
and campaigns

* Local or traditional knowledge: This can be a powerful tool to support scientific knowledge
in community preparedness. Although it may be the most effective means in a more
traditional or remote community, in general, local traditional knowledge alone will not be
enough to ensure an effective response. Additional information on warning systems and
evacuation and return arrangements is required.

* Community needs: To be effective, awareness activities and material should be tailored
to the country or area-specific community needs. Factors such as geography,
demographics, language, cultural, religious and social orientations should influence the
awareness approach. They will present both strengths and opportunities.

* Coordination and collaboration: Working together among the different agencies involved
is essential. Involvement and commitment by all stakeholders will support sustainability.



* Public policy: A formal tsunami education and awareness programme that is able to
sustain itself over political cycles and generations can be highly effective, and may be the
only feasible (funded) mitigation for localities where the occurrence of tsunamis is
infrequent.

* A multi-faceted approach: The awareness programme should target a variety of formal
and informal education, and awareness-building and preparedness activities such as
exercises or drills

* Content: Campaigns and material should anticipate and answer the obvious questions of
the target audience simply and clearly. 







One gallon  
per person, per day, for at least
7 days, for drinking and sanitation.

A supplyof  
at least 7 days of food perperson.

Readytoeatcannedmeat,fruit  
andvegetables
Powdered milk and soup  
Crackers,granola,trailmix  
Manual canopener

Collect at least a week’s worth  
of any prescription medicines  
you’re taking.

Cash
Enough money (in small bills)  
to purchase extra food, water or  
other items, for at least 7 days.

Hawaii Department of Health www.health.hawaii.gov
Hawaii Emergency Management

Agency
www.scd.hawaii.gov/preparedness.ht

ml
(includes links to neighbor islands)

Dept. of Emergency Mgmt. (O‘ahu) www.honolulu.gov/dem.html
American RedCross www.redcross.org

Centers for Disease Control www.cdc.gov
and Prevention

Federal Emergency Management
Agency

www.fema.gov

Department of Homeland Security www.ready.gov

http://www.health.hawaii.gov/
http://www.scd.hawaii.gov/preparedness.html
http://www.honolulu.gov/dem.html
http://www.redcross.org/
http://www.cdc.gov/
http://www.fema.gov/
http://www.ready.gov/




PREP-4. Outreach or educational activities are held at 
least three times a year.

Public outreach and educational activities should be conducted annually in the community.
* These activities may be multi-hazard as long as they include tsunamis in the content. 
* The number of activities required for a given community will be three, where at least one 
is a community-wide event. The TRB may determine another amount.

• Leveraging of national, state and regional campaigns, 
including use of social media.
• Multi-hazard events or presentations.
• Booths at community events and fairs.
• Community tsunami safety workshops, town hall or 
similar public meetings.
• Presentations or workshops for faith-based or cultural 
organizations, community or civic
groups.
Local public safety campaigns, such as
“Tsunami Preparedness” week/month.

• Media workshops.
• Local business workshops to help them develop 
response and business continuity plans.
• Information for business owners for
employee training, outreach or education
that targets high-occupancy businesses in
tsunami hazard zones (e.g. hotels,
restaurants, fisheries, industrial sites).
• Door-to-door safety campaigns targeted to
residents and businesses living or working
in the community’s tsunami hazard zone.
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For more information:                        
web:     tsunamiready.org

e-mail:  itic@unesco.org

THANK YOU
Vinaka Vaka Levu


